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Introduction
This textbook is prepared to help graduate students who con-

tinue studying microeconomics. The course is designed for stu-
dents who are already familiar with the basics of economic theory, 
studied microeconomics earlier and are ready for a deeper immer-
sion in the world of microeconomic models, terms, comprehension 
and understanding of both theoretical and applied aspects of the 
discipline.

The textbook includes 7 chapters. Chapter 1 is devoted to the 
peculiarities of the institutional approach in microeconomics, it 
discusses the main stages of development and areas of research of 
institutional theory, its methodological aspects, the most impor-
tant microeconomic problems through the prism of institutional 
analysis. Chapter 2 describes the features of behavioral economics 
and its confl ict with the standard model of rational choice, with 
special attention paid to behavioral fi nance and the role of the 
state. Chapter 3 is devoted to the problem of monopolization of 
the market, consideration of monopoly pricing and its regulation, 
features of natural monopolies. Chapter 4 analyzes oligopoly, indi-
vidual oligopolistic models, the basics of game theory. Chapterؕ5 
shows the specifi cs of quasi-competitive markets, their develop-
ment in modern conditions and the possibility of applying the the-
ory of quasi-competitive markets. Chapter 6 pays attention to the 
theory of monopolistic competition and product diff erentiation, 
distinguishes between representative and spatial models. Chapterؕ7 
discusses external eff ects and their control mechanisms, with par-
ticular attention paid to network externalities and the specifi cs of 
graphical interpretation of equilibrium in the network market.
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There are control questions and tasks at the end of each chap-
ter, which, in our opinion, should help in mastering the material 
mentioned above. The textbook includes a large number of exam-
ples, statistics that also facilitate the perception of the material, 
bring the theory closer to real life, which, in our opinion, should 
help in mastering the material. 

The authors believe that this textbook will be useful in master-
ing the Microeconomics 2 course and will allow students to demon-
strate a high level of knowledge in the subject both during training 
and in their future professional activities.
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аннотация

Микроэкономика-2
Учебное пособие предназначено для студентов, уже ранее 
изучавших микроэкономику на более простом уровне. Мате-
риал усложнён наличием графического материала, формул, 
моделей. В пособии рассматриваются такие темы, как инсти-
туциональный анализ компании, особенности поведенческой 
экономики, анализ монополии и монопольного ценообразо-
вания, специфика естественной монополии, модели олиго-
полистического взаимодействия, квазиконкурентные рынки, 
теория монополистической конкуренции, механизмы регули-
рования экстернальных эффектов. Рассмотрены относительно 
новые темы, такие как анализ квазиконкурентных рынков, 
рынков аддиктивных товаров.
Для иностранных учащихся, обучающихся в магистратуре 
поؕнаправлению подготовки «Экономика».
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