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MNMpepncnosne

Yuebroe nocobue Applied PR: Mastering Modern Public Relations paspabotaHo B co-
0TBETCTBUM C 0bpasoBaTeNbHLIM CTaHAapTOM Bbicliero obpasosaHvs MITMMO M, Poc-
CVU U NpeaHa3Ha4YeHOo ANS CTYAEHTOB, 0OyYalOLLMXCS MO HAMNPaBNeHMIO NOAroToBKM «Pek-
Nlama v CBS31 C OOLLIECTBEHHOCTbIO» 1 BAAEIOLLNX aHITMIACKUM 53bIKOM Ha MPOPECCUOHATBHOM
yposte (C1 no wkane ObuieeBponeicknx KOMNETEHLMIA BNAAEHUS MHOCTPAHHbIM 13bIKOM).
Mpennaraembie MaTepuansl MOryT 6biTb MNOME3HDI MPAKTUKYIOWMM CMELUANNCTaM, CTPEMS-
LWMMCs yrnybuTh BNafeHre oTpacineBoii TEpMUHOMOTUEN Ha aHT/IMIACKOM s13biKe, a TakXe TeM,
KTO M3y4yaeT aHrIMACcKnin a3bik ans cneunansHeix uenein (English for Special Purposes)
B KOHTEKCTE CTpaTernyeckux KOMMYHUKaL .

B yuebHOM M3gaHum paccmaTprBaloTCs K/loUYeBble HanpasneHus coBpemerHon PR-1H-
AYCTPWN: OCHOBbI AVUCLMMVIHbI, 3TVKA U NPaBO, KOPNOPaTNBHAS COLMANbHAS OTBETCTBEH-
HoCTb, B3aumopeiicteme co CMW, kprsncHoe U KOHPNUKTHOE ynpasneHue, akTUBU3M
Vv nponaraHaa, KAMeHTCKUE U BHYTPEHHME KOMMYHMKaLuu, a Takxe cneuuduka PR B cpepax
NONUTVKN, GUHAHCOB U MHAYCTPUY Pa3BIEYEHUIA.

Llenb nocobus — coBepLueHCTBOBaHIE MPOPECCMOHANBHO OPUEHTUPOBAHHOM NHOA3bIY-
HOWM KOMMYHUKATUBHON KomneTeHumn. [locTrxeHre aaHHoOW Lenu npeanonaraeT pelieHne
paaa 3apau:

1. OcsoeHune npodpeccroHanbHOW TEPMUHONOIMN 1 KOHLENTOB coBpeMeHHon PR-uHay-

CTPUM, BK/IIOYAS VANOMbI U YCTONUMUBbIE BbIPAXKEHNIS.

2. PasBuTVE HaBbIKOB KPUTUYECKOTO YTEHUSA, aKaJeMN4Yeckoro nmucbma, ANCKyccuin u npe-
3eHTauUUM Ha aHTIMNCKOM si3bIKe.
3.  dopMmupoBaHme yMEHWUIT CTPATErMYECKOTO aHann3a n paspaboTkn KOMMYHUKALMOHHbIX

CTpaTerui Ha OCHOBE KENCOB.

4. OtpaboTky HaBbika ABYyCTOPOHHeN Meanauumn (Nepesopa, pedpepriposarus) npopeccro-

Ha/IbHbIX TEKCTOB.

5. OsHakomneHue C aKTyasbHbIMI BbI30OBAMU U TEHAEHLMAMUN B MEXAYHAPOLHON NpakTuke
cBfi3el C OOLLLECTBEHHOCTbIO.

Mocobue BkAoYaeT ofHY BBOAHYIO rN1aBY, KOTOpas cofepXkuT nHopmaumnio o npodpec-
croHanbHow cpepe 1 10 TemaTuuecknx rnas:

BeopHas rnaea. BeegeHune B cBA3M ¢ 06LECTBEHHOCTBIO

[nasa 1. Tuka n npaso

[nasa 2. KopnopaTvBHas couuanbHas OTBETCTBEHHOCTb

lhasa 3. Bzanmoperictsmne co CMU

[nasa 4. YnpaeneHune KoHGMKTaMM

lnasa 5. AkTuBu3m

(nasa 6. PaboTa c noTpebutensmu

Mnasa 7. CBA3M € MECTHbIM COObLLECTBOM

[nasa 8. Cdepa passneyeHuii n gocyra

Mnasa 9. MNoAnTnka n cBA3M c OOLLLECTBEHHOCTbIO

Mnasa 10. duHaHchl 1 paboTa ¢ HBECTOPaMY



H MpuknapHoit PR: ocBoeHne coBpemeHHbIX CBA3EN C 0bLLLECTBEHHOCTbIO

Mocobrie nocTpoeHo Ha OCHOBE ayTEHTWUYHBIX MATEPWANOB, 3aMMCTBOBAHHbIX 3 OTKPbI-
ThiIX CTOYHMKOB: instituteforPR.org n presspage.com. TekcTbl He Nogsepranncs cokpalie-
HUIO 1 aaanTaumm, Tak Kak 3asiBNIEHHbIN YPOBEHb BaAEHNs A3bIKOM NMO3BOMSET 0byyatowyMcs
pa6OTaTb C Opl/lrl/lHaﬂbelMl/l NCTOYHNKaAMN. Ka)K,El,aﬂ rnasa CO,ELeP)KI/IT TEKCTOBbIN MaTepI/Iafl
v 3apaHus, paspaboTaHHble B COOTBETCTBUM C OCHOBHBIMU IMHIBOAUAAKTUHECKUMU MPUH-
LMnamMmn oT obLero K YacTHoMy.

YuebHoe nocobue paspaboTtaHo Ha kapenpe aHrnuiickoro sisbika Ne3 MITMIMO M [
Poccrmn n anpobuposaHo B xofe MpakTUHECKUX 3aHATUI CO CTyAeHTammn pakynbTeTa Mex-
AYHAPOLHOW XypPHANNCTUKW. ABTOPCKUIA BKNAJ, pacnpeaennncs cneyolmm obpasom:

H.P. Abuesa — paspaboTka KOHLeNUMM Nocobus, NpesucioBrs, METOANYECKON 3anu-
CKW, CoAepXaHns BBOAHON rnasbl, TemaTuiecknx rnas 3—4, 9;

B.3. bensesa — paspaboTka cogepxaHus Tematudeckux rnas 2, 11;

H.C. Onpuw, — paspaboTka cofepxaHus TemaTnyeckux rnas 7—8;

C.C. Ulemerkosa — paspaboTka cogepxaHus TeMaTudecknx rnas 5-6;

A.A. ToiuuHckul — paspaboTka cofgepxarus Tematudeckux rnas 1, 10.

ABTOpbI BbIpaxaloT MPU3HATENBHOCTb KOJIMIEraMm 3a y4acTue B anpobauuy matepuanos
nocobus, a peLeH3eHTaM 3a LieHHbIe PEKOMEHALLMN.

MeTopunueckne pekomeHgaumm

YuebHoe nocobue Applied PR: Mastering Modern Public Relations npegHastayero ans
CTYAEHTOB, M3YyYaloLMX CTpaTernyeckne KOMMYHUKaLVN, MeAraMeHeXMeHT, KOprnopaTus-
Hble pUHaHCbI, nonuTnyecknii PR 1 cmexHble gucumnamHel, a Takxe 415 CNeLyanncTos, cTpe-
MSALLMXCS COBEPLUEHCTBOBATb MPOPECCUOHANbHbIE H3bIKOBbIE HABBIKM.

Martepuan nocobus paccuntaH Ha 66 akafeMUHecKnX Yacos aygUTOpHON paboTbl 1 pe-
KOMEH/A0BAaH AN15 N3yUYeHNs B TeueHUne [BYX y4ebHbIX CeMecTpoB.

YuebHoe nocobue NOCTPOEHO Ha OCHOBE CIEAYIOLLLMX MPUHLMMOB:

1. CwucremHocts. Kaxpas rnasa ctpoutcs no egumHoit noruke: Pre-reading — Reading -
Comprehension = Glossary — Exercises — Case Study = Exam Focus. 9To nossonset
KOMT/IEKCHO Pa3BMBaTb HaBbIKW YTEHWS, MUCbMa, YCTHON peun n paboTsl ¢ npodeccro-
Ha/IbHON TEPMUHONOTMEN.

2. WutepakTneHocTb. PekomeHayeTcs akTMBHOE NCMOMb30BaHWE UcKyccuii, aebatos, po-
nesbix Urp (Hanpumep, MOAENNPOBaHVE NPECC-KOHPEPEHLMIA NN KPUSKCHBIX WTabos),
aHanM3a KeicoB 1 NMPOEKTHbIX 3aJaHNi1, KOTOpble NPeANOXeHbl B KaX/0 rnase.

3. CamocTosTenbHas pabota. BaxHo noowpsTb CTYAEHTOB K U3yYeHUIO JOMNOMHNUTEbHbIX
MaTepuanos, aHann3y akTya/bHbIX KEACOB 13 POCCUINCKNX U MEXAYHApPOAHbIX Meana,
NOArOTOBKE 3CCe 1 NPEe3eHTaLMI, KOTOpble NPeANOXeHbl Kak AOMOMHUTENbHbIE 3a4aHUs
K KaXkgoW rnase.

4. Kputuueckoe mbiuneHune. 3afaHns JOMKHbBI CTUMYIMPOBATb MOUCK PasHbIX PELLIEHNI,
obcyx/aeHNe STUYECKUX JUNEMM 1 apryMeHTaLMIO NO3ULMK NPU aHann3e KOHKPETHbIX
CUTyauui, NPenNOXEHHbIX B KaXA0WN rnase.

5. Pednekcus. CTyneHTam npegnaraetcs BecTu KpaTkue aHanutuueckve 3ametku (learning
journals), $rikcnpys cBou BbIBOABI M NpOrpecc.



MeTO,EI,I/IHeCKI/Ie PEKOMEHAALNN H

CrpykTypa yuebHoro nocobus npeanonaraet, 4To nocne Kax g0 BTOPON raBbl cnegyeT
KOHTPO/bHOE 3aaaHue, npeacTasnsioliee cobor aHanus kerica (case study) no coorTseTcTBy-
IoLLLEeN TemaTuUKe.

Yposenb C1 no wkane CEFR npegnonaraet cnocobHocTb NOHMMaTb NpakTUYeCcKn Bce
YCTHbIE 1 MUCbMEHHbIE TEKCTbI, UHTErPUPOBATL MHPOPMALIMIO 13 PA3HbIX MCTOYHUKOB, TOYHO
BbIPaXaTb MbIC/I 1 pa3ninyaTh TOHYalLLNE CMbICNOBble OTTeHKM. [laHHoe nocobue nomoraeT
3aKpenuTb 3TV Haebiku B npodeccroHanbHom KoHTekcTe PR u cTpatermnyeckux
KOMMYHMKaL A,

CrpykTypa nocobus obecneunBaeT nocTynaTenbHOE ABUXEHNE OT 6a30BbIX MOHATUN K
CMeumnan3vpoBaHHbIM BOMPOCAM, a COYETaHNE ayTEHTUYHbIX MaTEPVANOB U NPaKTUKO-0pU-
eHTUPOBaHHbIX 3aaHWIi [eNaeT ero LeHHbIM PeCypcoMm A/1s MOArOTOBKYM CMeLnanicToBs, Cro-
COBHbIX yBEpEHHO paboTaTh B MeX/AyHapOLHON NpodeccuoHanbHom cpeae.

Martepuvan nocobus pekomeHayeTCs U3yyaTb B Npen/iaraemMoit nocnefoBaTebHOCTM
(ecnn HauMHaTb C NEPBOWA rNaBbl M UATY K NOCNEAHENR).



INTRODUCTORY CHAPTER
INTRODUCTION TO PUBLIC RELATIONS

PRE-READING DISCUSSION

Answer the following questions before reading the text.

1. What is your current understanding of public relations (PR)? What images or
stereotypes come to mind?

2. Beyond promoting products, what other roles do you think PR professionals play
within an organization?

3. How do you think effective PR contributes to an organization's overall success and
reputation?

4. In the digital age, how has the practice of PR changed from what it might have been
20 years ago?

READING

The Strategic Foundation of Public Relations

Public relations (PR) is a strategic communication process that builds mutually
beneficial relationships between organizations and their publics. Far more than just publicity
or spin, modern PR is a management function that uses research, planning, and ethical
communication to help an organization achieve its goals, navigate challenges, and maintain
its social license to operate.
At its core, PR is about reputation. It is the result of what an organization does, what
it says, and what others say about it. A strong reputation, built and protected by effective
PR, earns public trust, customer loyalty, and investor confidence. It can make an organization
more resilient in times of crisis and more influential in times of opportunity.
The work of PR professionals is diverse and integral to all aspects of an organization.

Key functions include:

m  Media Relations: Building relationships with journalists and securing positive, credible
media coverage.

m  Crisis Communication: Preparing for and responding to events that could damage
the organization’s reputation.

m  Internal Communication: Engaging and informing employees to ensure they are
aligned and motivated.

m  Community Relations: Building goodwill and positive relationships with local
communities.

m  Public Affairs: Engaging with government and regulatory bodies on policy issues.

m  Social Media Management: Using digital platforms to engage directly with key
audiences.



Comprehension Questions H 11

The practice of PR is guided by a commitment to ethics and professionalism.
Practitioners must adhere to codes of ethics, such as those from the Public Relations Society
of America (PRSA) or the Canadian Public Relations Society (CPRS), which emphasize
honesty, transparency, and loyalty while avoiding conflicts of interest.

In today’s interconnected and skeptical world, the role of PR has never been more
critical. Organizations are constantly scrutinized, and information spreads instantaneously.
Therefore, strategic, transparent, and ethical public relations is not an optional extra—it is
a fundamental component of any successful and sustainable organization.

COMPREHENSION QUESTIONS

Read the text and answer the following questions.

1. How does the text define public relations, and what is its primary goal?

2. According to the text, what three elements combine to create an organization’s
reputation?

3. What are three specific functions or specializations within the field of PR
mentioned in the text?

»

Why is a commitment to ethics considered essential for PR professionals?
Why is the role of PR described as more critical today than in the past?

GLOSSARY

e

1. Strategic communication process 10. Crisis communication

2. Mutually beneficial relationships 11.  Internal communication
3. Publics 12. Community relations

4. Management function 13. Public affairs

5. Social license to operate 14. Codes of ethics

6. Reputation 15. Transparency

7. Public trust 16. Conflicts of interest

8. Resilient 17. Scrutinized

9. Media relations

EXERCISES

1. Match the following vocabulary units with their definitions.

1. Strategic communicationA. The belief and confidence the public has in an

process organization’s reliability and integrity.

2. Mutually beneficial B. The field focused on building relationships with
relationships government and regulatory bodies.

3. Public trust C. A planned method of using communication to achieve

specific organizational goals.

4. Public affairs D. Connections between an organization and its
stakeholders that are advantageous to both.

5. Codes of ethics E. The various groups of people that an organization
communicates with.

6. Publics F.  Formal guidelines that outline the moral and
professional standards for practitioners.
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2. Fill in the gaps with the vocabulary units from the glossary.

1.

2.

7.
8.

Earning and maintaining is a primary long-term goal of any PR campaign.
A key part of is ensuring employees are informed and engaged with the
company’s mission.

Before a new factory opens, the PR team works on to address local concerns
and build support.

Modern PR is considered a , meaning it is involved in high-level organizational
decision-making.

To be effective, a company must operate with by being open and honest in
its communications.

PR professionals must avoid where their personal interests could clash with
their professional duties.

In the digital age, organizations are constantly by the public and the media.
A can help an organization weather a scandal and recover more quickly.

3. Translate the following sentences into English using the vocabulary units from the

glossary.

1.

CB#31 ¢ 06LLECTBEHHOCTBIO — 3TO CMpameauyeckull KOMMYHUKAUUOHHbLI npoyecc, a He
NPOCTO pacchinka NpPecc-penn3os.

2. Koneunas yenb PR — noctpoerne 83aumossizodHeix omuowierud mexcdy KomnaHmen v eé
UeneaoLmu ayoumopusmu.

3. [Josepue obujecmeerHocmu HEBO3MOXHO KYMWTb; €ro HY>XHO 3dCAYyX UMb NOCNE[0BATENb-
HbIMUW 1 YECTHBIMU AENCTBUAMMU.

4.  Cneupanuctel no PR gonxHbl cobniogate npopeccuoransHele smuyeckue kodekcol fns
NOAJEPXaHUs LLENOCTHOCTY BCel npodeccuu.

5. OyHkuus cBs3eil C 06LLECTBEHHOCTbIO BKIOYAET B cebsl ynpaserue penymauued, 6Hym-
peHHUe KOMMYHUKAUUU N PABOTY B KPUBNCHBIX CUTYaLMsIX.

6. [lpospaurocme SBNSETCS KNOUEBBIM MPUHLMMNOM 415 MOOOro Cneymanucta KOMMyHN-
Kaumsam.

7.  YcnewHas KOMNaHUsi MOHUMAET, YTO A5 YCTONYMBOrO PasBUTUS € HEOBXOAUMO UMETD
COUUANbHYIO LUUEHIUIO HA JesimenbHOCme.

EXAM FOCUS

Give a 3-minute talk on the following statements.

1. Public relations is a strategic management function, moving beyond simple publicity
to build mutually beneficial relationships and achieve organizational goals.

2. The primary focus of PR is building and protecting reputation, which is earned through
action, communication, and public perception to foster trust and resilience.

3. The practice of PR is multifaceted, encompassing specialized areas like media relations,
crisis communication, internal communication, and public affairs.

4. Inourdigital age, ethical PR guided by professional codes is not optional; it is essential

for maintaining credibility and a social license to operate under constant public scrutiny.
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ABSTRACT

Applied PR:
Mastering Modern Public Relations

Natavan R. Abieva, Victoria E. Belyaeva,

Natalia S. Oprishch, Svetlana S. Shemenkova, Alexey A. Tychinskiy

The study guide Applied PR: Mastering Modern Public Relations has been
developed in accordance with the Higher Education Educational Standard

of MGIMO University and is intended for students enrolled in the degree
programme “Advertising and Public Relations” who possess a professional level
of English proficiency (C1 according to the Common European Framework

of Reference for Languages). The materials presented may also be of value to
practising professionals seeking to deepen their command of industry-specific
terminology in English, as well as to learners of English for Specific Purposes
(ESP) in the context of strategic communications. The publication examines
the key areas of the contemporary PR industry, including the fundamentals of
the discipline, ethics and law, corporate social responsibility, media relations,
crisis and conflict management, activism and propaganda, client and internal
communications, as well as the specific features of public relations in the fields
of politics, finance, and the entertainment industry.

KEYWORDS:
PR, PR specialists, case study

KNIOYEBbBIE CNTOBA:
caa3u ¢ obuwecmaerHocmeto, PR-cneyuarucmet, keticot

OB ABTOPAX

ABMNEBA HATABAH PATVMMOBHA — «kaHgunpat CI)VII'IOI'IOI’VIHCCKI/IX HayK,
AoueHT kadeapbl aHrnuiickoro assika Ne3 MITIMIMO MW, Poccun.

TbIMMHCKUWN ANEKCEMW AHATOJNIbEBUY — KaHguaat CI)VII'IOJ'IOFI/IHGCKVIX Hayk,
AOLEHT, AoLeHT Kadeapbl aHrnuiickoro assika Ne3 MITMIMO MU, Poccun.
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